
The influence of news brand cues and story content on citizen perceptions
of news bias
Kim M, Grabe ME.
International journal of press/politics, The
2022; 27(1):76-95
 
ARTICLE IDENTIFIERS
DOI: 10.1177/1940161220963580
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 2007213329
pISSN: 1940-1612
eISSN: 1940-1620
OCLC ID: 173275455
CONS ID: not available
US National Library of Medicine ID: 101681498
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

