
Why Markets in Proto-Deceptive Goods Should Be Restricted
Taylor JS.
Journal of business ethics
2006; 65(4):325-335
 
ARTICLE IDENTIFIERS
DOI: unavailable
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 83643888
pISSN: 0167-4544
eISSN: 1573-0697
OCLC ID: 08398838
CONS ID: sc 82005132
US National Library of Medicine ID: 100972154
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

