Using Framing Theory to Unite the Field of Injury and Violence Prevention

and Response: Adding Power to Our Voices
Austin LL, Mitchko J, Freeman C, Kirby S, Milne J.
Social marketing quarterly

2009; 15(1 Suppl 1):36-54

ARTICLE IDENTIFIERS

DOI: 10.1080/15245000902962623
PMID: unavailable

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 1524-5004

elSSN: 1539-4093

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

