
Glamour modelling and the marketing of self-sexualization
Coy M, Garner M.
International journal of cultural studies
2010; 13(6):657-675
 
ARTICLE IDENTIFIERS
DOI: 10.1177/1367877910376576
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 1367-8779
eISSN: 1460-356X
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

