Why nudging is not enough
French J.

Journal of Social Marketing

2011; 1(2):154-162

ARTICLE IDENTIFIERS

DOI: 10.1108/20426761111141896
PMID: unavailable

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 2042-6763

elSSN: not available

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

