Study group report on the impact of televised drinking and alcohol

advertising on youth
Resnick MD.

Journal of Aolescent Health Care
1990; 11(1):25-30

ARTICLE IDENTIFIERS
DOI: unavailable

PMID: 2307594

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 0197-0070

elSSN: not available

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

