The influence of affective and cognitive arguments on message judgement
and attitude change: The moderating effects of meta-bases and structural
bases

Keer M, van den Putte B, Neijens P, de Wit J.

Psychology and Health
2013; 28(8):895-908

ARTICLE IDENTIFIERS

DOI: 10.1080/08870446.2013.764428
PMID: 23421971

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 0887-0446

elSSN: 1476-8321

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

