
Using promises of protection and empowerment to market guns to women:
Implications for the unfairness doctrine
Blair E, Hyatt EM.
Advances in consumer research
1997; 24:355-359
 
ARTICLE IDENTIFIERS
DOI: unavailable
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 74076437
pISSN: 0098-9258
eISSN: not available
OCLC ID: 02239683
CONS ID: not available
US National Library of Medicine ID: 101087005
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

