The relationship between audience mentality and attitudes towards healthy

lifestyle promotion in the mass media
Lignowska |, Borowiec A, Slonska Z.

Global health promotion

2015; 23(3):36-44

ARTICLE IDENTIFIERS

DOI: 10.1177/1757975914567514
PMID: 25758169

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 1757-9759

elSSN: 1757-9767

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

