
Consumer warning labels aren't working
Robinson LA, Viscusi WK, Zeckhauser R.
Harvard business review
2016; 2016(11):online article
 
ARTICLE IDENTIFIERS
DOI: unavailable
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 25010769
pISSN: 0017-8012
eISSN: not available
OCLC ID: 01751795
CONS ID: not available
US National Library of Medicine ID: 9875796
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

