
Applying the health action process approach to bicycle helmet use and
evaluating a social marketing campaign
Karl FM, Smith J, Piedt S, Turcotte K, Pike I.
Injury prevention
2018; 24(4):288-295
 
ARTICLE IDENTIFIERS
DOI: 10.1136/injuryprev-2017-042399
PMID: 28780534
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 2004211020
pISSN: 1353-8047
eISSN: 1475-5785
OCLC ID: 32910739
CONS ID: sn 95050096
US National Library of Medicine ID: 9510056
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

