Observing alcohol drinking in licensed premises: a formative social

marketing study

Buyucek N, Knox K, Rundle-Thiele S.
Journal of Social Marketing

2018; 8(1):40-57

ARTICLE IDENTIFIERS

DOI: 10.1108/JSOCM-10-2016-0062
PMID: unavailable

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 2042-6763

elSSN: not available

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

