
Effectiveness of mass media campaigns to reduce alcohol consumption and
harm: a systematic review
Young B, Lewis S, Katikireddi SV, Bauld L, Stead M, Angus K, Campbell M, Hilton S, Thomas J,
Hinds K, Ashie A, Langley T.
Alcohol and alcoholism
2018; 53(3):302-316
 
ARTICLE IDENTIFIERS
DOI: 10.1093/alcalc/agx094
PMID: 29329359
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 0735-0414
eISSN: 1464-3502
OCLC ID: 08856275
CONS ID: not available
US National Library of Medicine ID: 8310684
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

