
HARKing: how badly can cherry-picking and question trolling produce bias
in published results?
Murphy KR, Aguinis H.
Journal of business and psychology
2019; 34(1):1-17
 
ARTICLE IDENTIFIERS
DOI: 10.1007/s10869-017-9524-7
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: sf 93092356
pISSN: 0889-3268
eISSN: 1573-353X
OCLC ID: 13847167
CONS ID: sn 86001960
US National Library of Medicine ID: 8711101
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

