
A method for predicting background advertisement exposure parameters in
sporting events: televised football game approach
Xiao Y, John C, Ren X, Zhang P.
PLoS one
2019; 14(10):e0223662
 
ARTICLE IDENTIFIERS
DOI: 10.1371/journal.pone.0223662
PMID: 31622390
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 2006214532
pISSN: not available
eISSN: 1932-6203
OCLC ID: 228234657
CONS ID: not available
US National Library of Medicine ID: 101285081
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

