
Alcohol advertising exposure and perceptions: links with alcohol
expectancies and intentions to drink or drinking in underaged youth and
young adults
Fleming K, Thorson E, Atkin CK.
Journal of health communication
2004; 9(1):3-29
 
ARTICLE IDENTIFIERS
DOI: unavailable
PMID: 14761831
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 1081-0730
eISSN: 1087-0415
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

