Public response on social media to a social marketing campaign for

influencing attitudes towards boating safety

Smith J, Clemens T, Macpherson A, Pike I.

International journal of environmental research and public health
2021; 18(12):e18126504

ARTICLE IDENTIFIERS
DOI: 10.3390/ijerph18126504
PMID: unavailable

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: 2005243248

pISSN: 1661-7827

elSSN: 1660-4601

OCLC ID: 57519745

CONS ID: not available

US National Library of Medicine ID: 101238455

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

