
Dark nudges: branding magnifies the decoy effect in alcohol purchasing
decisions
Pennington CR, Monk RL, Qureshi AW, Kulkarni R, Li W, Li J, Heim D.
Journal of studies on alcohol and drugs
2022; 83(6):857-866
 
ARTICLE IDENTIFIERS
DOI: unavailable
PMID: 36484583
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 2006256027
pISSN: 1937-1888
eISSN: 1938-4114
OCLC ID: 77007393
CONS ID: not available
US National Library of Medicine ID: 101295847
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

