
Association of alcohol social media marketing with young adult drinking
expectancies and behaviours: abridged secondary publication
Kim JH, Yip BHK, Chan RHW.
Hong Kong medical journal
2023; 29(Suppl 1):4-7
 
ARTICLE IDENTIFIERS
DOI: unavailable
PMID: 36919209
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 1024-2708
eISSN: not available
OCLC ID: 44126464
CONS ID: not available
US National Library of Medicine ID: 9512509
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

