Social media campaigns to influence alcohol consumption and related

harms, attitudes, and awareness: a systematic review
Yeh JC, Niederdeppe J, Lewis NAJ, Jernigan DH.

Journal of studies on alcohol and drugs

2023; ePub(ePub):ePub

ARTICLE IDENTIFIERS
DOI: 10.15288/jsad.22-00264
PMID: 37014651

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: 2006256027

pISSN: 1937-1888

elSSN: 1938-4114

OCLC ID: 77007393

CONS ID: not available

US National Library of Medicine ID: 101295847

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

