Evaluation of the Effectiveness of a Suicide Prevention Advertising Media
Campaign : Analysis of Changes in Knowledge-Attitude-Behavior by Using

Propensity Score Matching

Song IH, Kwon SW, Kim JS, You JW, Kim JE, Park JI.
Journal of Korean Neuropsychiatric Association

2015; 202-208

ARTICLE IDENTIFIERS

DOI: 10.4306/jknpa.2015.54.2.202
PMID: unavailable

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 1015-4817

elSSN: 2289-0963

OCLC ID: 01367626

CONS ID: not available

US National Library of Medicine ID: 0374313

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

