
Use of Occupational Ethnography and Social Marketing Strategies to
Develop a Safety Awareness Campaign for Coal Miners
Cullen ET, Matthews LNH, Teske TD.
Social marketing quarterly
2008; 14(4):2-21
 
ARTICLE IDENTIFIERS
DOI: 10.1080/15245000802546187
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 1524-5004
eISSN: 1539-4093
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

