The effect of alcohol advertising, marketing and portrayal on drinking

behaviour in young people: systematic review of prospective cohort studies
Smith LA, Foxcroft DR.

BMC public health

2009; 9(1):51

ARTICLE IDENTIFIERS

DOI: 10.1186/1471-2458-9-51
PMID: 19200352

PMCID: PMC2653035

JOURNAL IDENTIFIERS

LCCN: 2001227315

pISSN: not available

elSSN: 1471-2458

OCLC ID: 47666345

CONS ID: not available

US National Library of Medicine ID: 100968562

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

