Sensation-seeking and differentially arousing television commercials
Leone C, D'Arienzo J.

Journal of social psychology

2000; 140(6):710-720

ARTICLE IDENTIFIERS
DOI: unavailable

PMID: 11195722
PMCID: not available

JOURNAL IDENTIFIERS

LCCN: 33021284

pISSN: 0022-4545

elSSN: 1940-1183

OCLC ID: 01782304

CONS ID: not available

US National Library of Medicine ID: 0376372

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

