
Is it time to ban alcohol advertising?
Anderson P.
Clinical medicine (London, England)
2009; 9(2):121-124
 
ARTICLE IDENTIFIERS
DOI: unavailable
PMID: 19435114
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 2001246089
pISSN: 1470-2118
eISSN: 1473-4893
OCLC ID: 46714164
CONS ID: not available
US National Library of Medicine ID: 101092853
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

